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Features
28 Zoroaster
Remember when you first heard real metal and the darkness actually frightened you? It wasn't the lyrics, it wasn't the images or the
guys in the band - it was the power of the sound. Atlanta's “loudest band” takes it back to those days and then some. And their tower-
ing wall of sound is pretty scary too.
By Albert Opraseuth; cover photo by Paris Visone

30 French Miami
“Creative differences” is the breakup cliche. For French Miami it was rocket fuel. Their death metal, punk and indie roots butted heads
for a while, but soon moved on to necking.What resulted was an electro-spastic trio trading off on synth and guitar - sometimes
throwing a little Nintendo DS in the mix - and an excuse to bounce off the ceiling.
By Robbie Hilson

32 Magic Magic
With a brilliantly produced and impressive new record, a fanbase in 
the U.K. and supposedly 150 new tunes in the pipeline, Magic Magic
has well-earned their “Best New Band in Massachusetts” designation.
If this doesn't make up for their deficit in years of age, their two
drummers do.
By Patrick Hurley
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D aisy Baker’s, a Troy, N.Y., bar, is being sued for its live music. No this is not a joke,
and it's not the first time this has occurred. Daisy Baker’s is among over two dozen
other bars and restaurants that, over the past couple of years, have been sued for
playing copyrighted music. Technically, any establishment that wishes to play copy-

righted music must first obtain a license from a performance rights group that represent per-
formers, such as ASCAP or BMI.

Enforcement in the past has been
quite lax, but these companies
have recently started to crack
down – possibly desperate to col-
lect some cash as music sales
continue to tumble. Back in
2007, a number of New York City
hotspots were hit hard with suits
– even Jay-Z’s 40/40 Club. And it
isn’t just occurring on the East
Coast. In 2007, Seattle's Ibiza
Dinner Club was sued when a DJ
played three copyrighted pop
songs.

In Daisy Baker’s case, owner Jim
Scully is accused of six counts of
copyright infringement and is
facing damages of $750 to
$3,000 per count. If he is found
guilty, he could be fined up to
$200,000. 

So how exactly is playing music
in a bar or club any different
from turning on your radio?
According to ASCAP, besides
playing music via the radio, tele-
vision and Internet, performing
copyrighted music includes
broadcasting it “any place where
people gather,” with the excep-
tion of small private groups. ASCAP’s website states that copyrighted music even includes
background music played in restaurants and music-on-hold over phone lines. ASCAP has
investigators working nationwide to find restaurants, bars, theme parks and other establish-
ments where music is played to check if the owner has paid for a license.

The price of a license to avoid getting sued varies per establishment, but a small business
license, for example, breaks down to about $1 per day – and permits playing any of ASCAP’s
8.5 million songs as many times as you choose.

-Elizabeth Boyle
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Last call for music
ASCAP’s latest crackdown on copyright infringement

“Cocktail,” a new iTunes project, is cur-
rently being developed to encourage
shoppers to purchase full albums instead
of individual tracks – by offering several
interactive multimedia options along
with the music, such as artwork and
other playful digital nuggets like liner
notes, lyrics and videos.

Initially the project was a collaboration
between Apple, EMI, Warner, Universal
and Sony, but the four labels have since
moved on to develop CMX, the original
project Cocktail imitates. The competing
formats are attempts to digitally recreate
the “pleasure” derived from the full
package of music, visuals and notes in
an album.

Still, consumers may not buy into all
that pre-digital romantic stuff – those
who do are likely to already be con-
tributing to the resurgence of vinyl – so
Apple hopes to present the bundled
media in such a way as to lure those
accustomed to plucking single tracks
from the iTunes store to invest $9.

At Apple’s annual September smugfest
of dreadfully obnoxious innovation,
Steve Jobs will presumably discuss
Cocktail in conjunction with a new
touch screen tablet Mac, which is
rumored to be released at some point
this year.

-Jake Schnaidt

Apple attempts to
bring back the
album on iTunes
'Cocktail' will bundle art
and notes with MP3s
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There’s a small city just north of
Boston that is itching to get
noticed. Its diverse neighborhoods
and quaint downtown cobblestone
streets have been the eyes and ears
of a music scene burgeoning for
some time now. Birthed from UMass
Lowell’s prestigious sound recording
and music programs, the students
have played a vital role in the
growth and awareness of local music and arts, teaming up
with Lowell residents and decision makers to expand the
city’s potential.

There is no limit to Lowell’s talent – from rocking hip-hop
bands like Benedict Arnold, full on avant-garde, dance-jazz
sensations like lowercase p (recently broken up) and Trip Fisk,
to soul-filled, rootsy alt-rock groups like Baylock and Dusty
and the Know.

On a bigger scale, the annual Summer Music Series has booked
musicians like Ani DiFranco, Joan Baez, Derek Trucks and
Michael Franti & Spearhead. More importantly, Lowell has
been pulling well-known small label and unsigned acts more
and more each year, having showcased bands like The
Alchemystics, Fungus Amungus, Boston’s own Goosepimp
Orchestra and The Brew. In October, Lowell’s newest downtown
venue, Gemstones, is introducing the city to Hyena Record’s
Jacob Fred Jazz Odyssey, a respected band that has been on
the national circuit for years now.

At the core of these local, small-scale happenings – in the
midst of a network of wildly creative and talented student

bands – are the promotional and
event work done by three music
business students. Nick Congelosi,
Brett Fermeglia and Jason Gibbs
started Audio Park Productions and
are responsible for helping Lowell’s
local art scene explode into action.
They have worked to pool the uni-
versity and the city’s expansive
and surprising array of networks
together to promote awareness
and passion for local, indie music
that the youth here thrives on.

“What’s unique about Lowell is
that there’s so much going on, on

so many different areas of the spectrum musically,” says
Gibbs. “You have bands from all over. You have metal bands,
punk bands, jazz bands, dance bands, blues bands, folk bands.
The cool thing about it is that there’s a lot of people that are
hungry just for music, not a particular sort of music, but music
that is genuine and hits that nerve. That opens up the platform
for a lot of artists, because everyone is in full support of each
other.”

There’s no denying the community presence in Lowell. While a
city like Boston can have an amazingly healthy, diverse music
scene, the passion and appreciation can often get washed away
in the constant influx and overflow of talent and major label
acts. Lowell offers what Gibbs says is, “a more stripped-down
version. A lot of things in Lowell right now are being done with
more of a DIY attitude, but in high visibility areas of downtown,
which give it a more organic and grassroots feel, and I think
everyone feeds off of that because it is just more naturally
occurring.”

Without sacrificing talent, Lowell bands and their audiences are
young and undoubtedly hungry for action. The shows they put
on are examples of amazing support and display Lowell’s unique
community-oriented mentality.

Baylock 

www.myspace.com/baylockmusic

Bearstronaut 

www.myspace.com/bearstronautmusic

Benedict Arnold 

www.benedictarnoldmusic.com

Dusty and the Know 

www.myspace.com/knowdusty

Trip Fisk 

www.myspace.com/tripfisk

Lowell Bands to
Check Out Benedict Arnold 
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Movin' on up
to Lowell
TURNING MUSICAL VISIONS INTO
A UNIFIED CITY CONCEPT




























































































